
1111PBPC.COM

Bioproducts – Providing Rural Development and Environment Benefits
Jessica Bowman
Plant Based Products Council

NASDA Rural Development and Financial Security Committee Meeting
February 15, 2022



2222

About PBPC
Launched in January 2019
Represents companies large and small who are 
committed to advocating for a shift toward a more 
circular bioeconomy through greater adoption of 
renewable, plant-based materials supported by 
appropriate end-of-life infrastructure

Members include:
• ADM
• Cargill
• Danimer Scientific
• Delta Ag
• Eco-Products

• Green Dot Bioplastics
• NatureWorks
• Novamont
• PepsiCo
• TIPA
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Benefits of Bioproducts

Support growth of the U.S. bioeconomy

New market opportunities for commodity crops

Same or better functionality

Improved circularity

Addresses numerous environmental challenges
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Supporting the Bioeconomy
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Economic Impacts 2013-2017
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Continued Industry Growth…
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…Driven by Corporate Sustainability Efforts…
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…Driven by Consumer Demand for Sustainable Products.
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The Global 
Picture –
Bioplastics 
Example
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Bioproducts in 
the Circular 
Economy
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27%

24%

23%
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Environmental Benefits
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Addressing Climate Challenges
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Case in Point:  
Green Dot 
Bioplastics

Kansas-based company 
Making bioplastics used in furniture, toys, car 
parts, etc.
Using American grown feedstocks
Providing quality, STEM jobs with employees 
making 2-3x average local salary
Helping customers re-shoring manufacturing 
facilities
Reducing time, costs, environmental impacts
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Opportunities to Grow the Bioproducts Industry

Common terminology

Additional market demand (e.g., state procurement)

Tax incentive programs

University research and education

Innovation and commercialization support

Public-private partnerships

Recycling and composting infrastructure needs
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